a3 Cpan 1) 4 s




oSS
(SEPHaD (g (pll
=iz

3l S toaisS w10
AR TATA R TS VI

' '-:..-:' ¥ ‘.‘. N
2 ',:_‘ o N -
g ‘.‘\'),\ AN
() Py 2 t; .
LS B
! P, ot s '
" -
’
: )]
»
o
-
/ e

. )
. ~

&

A
" e




*e

400

s Skl g bLsl glalpl el 5 (Soa seleial gloaibu, ol Jluzms gbis o
iloads

Jds @ aSly s 5,5 lee SMbl Jols 5 eloizl odlols gy S0 s & lapyily o)
iloads Jo 5 ool leceslos 5 sl (i, Sgcms gl Sl (ol 4 c095 08,1 clacalils
diloads oo pope (S il (Gadilaz pisu 4 selein gladile, (5SS @ 235800 L

el 00,5l Cesoay baailuy cl (glgine 5 Cupe 10 (gate GRS 55 (AD (eghan Shg (b (ues )
5 le lolis 1) e LT S Julos ) 5,8 Sloluat (S g3le cased |y lgize wlgi oAl
s il 1 ol 157 Leles

el oolo i |y elaiz] glo ailu) jo 1 plS 4 o0 (AD egian o9

S o iyl g yeme Lt AT (oIS ol o0l ko b Iy o3Ls diggs )

el 00yl o9z |y ale (Ul o g 00,8 wald |y nale Cuo)b o0



e SLS5 (elain] ola luy o cgimn ben 3l solitul wlgs LS o o
6 5 dyime Gialed 0 (65m  pogad oy LAk alex 51010 092 5
Oy Cdl (S

550 555ILST o)lyo segae (2T g (piled a5 LLailidl wile oleygiS yo
sy n o3 it oty ol o353 a5, JalS joboa

=i 6L‘°“3L~U 3 Eeas Ghen Ll il e Jlow ool cplply 0

9w)d 6‘4-’95‘\-’ ) U|9"L5'° 4491?’9?4.:;).@:.: LﬁuLASLSA QL?U‘ WJBW
€5,5 colaiuwl as¥ginm



(O A0 g0 § (99 g

51easS o il elaiml sladile, 926 50 (oo LR (Soan Lsn (5 LST @ m o L
5 e LS aseis (lolus| Julss B ad S o5 odlels il g Tgie (o5loaings
oMLg)LwLSMM: u‘QLQ‘..M.u :\.ﬂ)‘

9 O oode (w) p c0peygy (S5 Ho eleixl glaailiy sl eolaiwl 193819, (S b axgi L
el oad Jo (65970 ool 4 0j9> (] )3 (fgan o9 DSL

m b aler 5l plagtlly bzl slaaile, jo ogian Jin jsek s s
g aVgie glo,Sal) 4 olitws g WY pl 8o g Sl glaely jign S0 (gl a0



Gudizs Slanl

50 Sledbl Lail g gilwainge (Judod o AL 56 ) 0
L_S-CLQ.«?-‘ GLQ c\.?l.w)

LSLQ c\.?L.u) 5O Al )| ool LSLQU""‘[>9 LQMJS GJLM,LW, o
scloizl

d..SLw) 5O Al )| 6)|°ﬁ°)-€c€ &5‘)" ddy&i.aw.ac Lch’b)Lifbb ‘\j‘)‘ ¢



. . = . QY'%

HLail g gylwaiany o p 468> egan igo
£3,105, o il clonl ladilu, 1o S|

)0 (Egan yigh 5l oolaiwl o @LQJ,JL>9 llus,d a °
€310 0929 claix] slaasla,

3 Fge g di¥sie Oygody eolan (oo Sl T e AR o
€5,5 oolalnl cloiml slaaile,



Gtz (glS it lin g (5105 gl

el 0ads gl (ol 4yl g0 by p (o)l Cezly (Baied (nl o ile 4yl
(Agenda-Setting Theory)  ¢,l35,15,gws 4 i all

.(Technological Determinism) S35¢J LSS 1,505l oy ,kas 1o

Slgeds (fgman oo (B Sl FGaes S0 (glp wile oo pol 2 glae) 45 90 (1
2 e j9b 4 oeleizl sladily; cascaz 5 oSlas ;o 138,50 5 gy le Lele
Sy Sl GBSl Anagi b Lae sla b o liaslidl aiile nelg



P Py K

oige sl oIl 4 cobly as U glailn, i ids cpl ols pac o 16|35, gws ay ey rall e
Lsd.uu.sg.]g‘ ¢|9...>m LS)LM:LS.\W L> Ltbp.u)gfﬂ L)"‘ NGO PR )L.\fb GCLQ.A.>| LsLQC\JLMJ) o GCM
W o S ) 0,8 Sd )8 jeiws dilelBIL g s jeboas  609,9 (groals 0,5 wld g (el
Oleieds aSl L, S Il lgicas & coiian hgn B ol jo 1 So5dUST LIS LSl e
51 el o el ), aSCl shugas ogds oo il glailu, slaaisl,d o sams JSUs 5 jlisengs ole
Sy sleiome az WS (o st &5 Al 18 0l oSN (Gl 6 5uS preal (oyme 50 oo cily slaprilSe
K093 g ailjslis Ol ay |y 095 ol Slusl 235 Janl il om jo oo b abl camlice LB Loyl
el o0l
slodile) )5 (soiae 9o 9,8 I LU gladaagd 5 oot (o) & pol udiod coaz)la l o 0

L ol (lolea! Lo dgims (g3l caid o5z abboje> 5o alaz 5 5510, oo oolois]
Loosls Cartael g aiedun il o Les



RPN LT pey

(AD) £ giman yigd 1]l

Wgd oo 4l (559b (lBgeS (o3 job @ dlaile o )0 a5 09l o 4l Gls5IUST @ egian (ign
2 oSz b Yozl (logles 5 g paSoly Lol baylS ol aims sl olusl 4y apds ool S algsy a5
o 2lly wlsS co Loian Ghan oo Syleay (el oLil Sygo jo 293 5, Slee PAlol g caclss ol
S i Lo yile s |y Ll d

il slodile) 1o

w213 1 Ll Sl Sledlbl Jols g o i8S il ol oKal a5 sitn Slapyiily claia! claail,

Hladbe eleial gladils; poe Lo STy

2970y, (slgizme el
Ol priine Jole
03 iwS bLil slaasiils ol



o g a5 1A

Sl ua lel jo ul milae (3K 5 5,5 S la Jawgy VAT Jle [0 4L st (AD  egiae [o9o popise
WSS ,S8 il ale alg oS 0g oalapile

s 3553 (075 (gloptanmas ;3 Lols egian Siga ciliza sladine ;0 42 BB glacd i (sum gloans
394 9 5599 LSS b o Ll Jolas ogon jo glodas Ol poss cely lacd iy cpl ol Jols lile (6,500 5 b (L)
1l S 518 by ol )8 (eleirl g ()5 ¢ Staio slaaild 1 (5l

(Expert Systems):o .5 gl piuw

(Natural Language Processing - NLP): cxodo )b jaunds 9 550

(Machine Learning): -yoile ¢ 5ol

ezl il JolSG

S gaad oy g Myspace « SixDegrees o> oloe,aidy b g0 Voo v Lol 9 Y49+ ano 2ol 51 cloix! slaasly,
5 oolaidl clacudls i 5 oledlbl ol elaiml ool gl 6yt & Sty s lompitly sl i 5Ll yie3 s

ICR W PR W GNL,,M



coecees ULQQ' 39 0
Sbds (de LS jasis (ololua] Llog ales 5l alise glodaiw) jo clodx| slaaile, o Al a5 wilosls )l Sldbx
el 00,8 il (gulST 285 (62,15 DHele (giluainge 9,095 (slgiome digi caiadun
5 basig, a8 (oIS L3, ot (gly Somnd 5 pl,Slitsl aiile olapith ;o AL &S S e o)lal (VFoV) L3 aiged (ol
39,52 55 4 lgmme o e
oo 5l ookl e glavely (lsie |y (Jiel Slasagd g (oo sl (G55 pogat m> AR ez lo iy lagiios
.(Haas, 2020; Khan, 2023) &iles S #,las sclaizl slaails; ;o se4ias
Aol ;Ko calS 9uags s |y il golil wilgs oo claailuy oL ialbl fesd cegian Ligm aS WS o o (VF V) gpele ¢« Jlio gl
D9 ole) (gpd Boi> slaogzlx
Sl 5 S 4,  Eoias (he il g H0e3 glyie aulsi )0 el (6pSob (slapiyeSl 5l eoliiul gy, el Slallas

.(Murseli & Mjekiqi, 2024) Sloals 35 jeie Sledb|

EGman g L GALW'I > (S g 0g Ls;Lw‘l Sglad (ﬁ}iﬁL? Jo5 jobo @ .;319360; Al &5 wiles,S 0SB RIS e
(L1, 2024) Coslaaslo, oail glp 0,50g, e
9 Ol e dgp w0 gl 1S oo Wl eladn] glaaile) [0 lailgs A cegiae hen oS wms o LiS Gadod adoy

el 05,5 sl SLEMb oo 5 s o0l s LynylS s disy 1 (g0 e e K0 (ggms 5l g 00,5 S lgizms g3l st



(G2 (W93) (S5e90g0ue

el od....u{olyu‘ Lg)sﬁgs‘@buwwg)dad..mu;‘ ¢
g ol yile Olidsd (ele Yl Jold ol °

sala, 5 seomas 9o o)bys jne aud slo )l



Wosls Jd=i [ vasal

e 5395 s ol

‘ . ]“ .

(Sentiment Analysis) :l.,5 Glolua! Jd=
(Fake News Detection) x> ,L>| Slols

e LA ablie g ansess

(Chatbots) ;| eolawl b g i Slons 0gupe

u)lf LgLf-’b oolo J_,.l:z_.
Ol 8y el
e gl 45l 38 8 ouan isn 3 15 8 Sl el Sl 25 35

A .AQQ .OO o“

(] e b oo (lo,U aile)) celoixt glaailuy yo olmn Co pie



’ e w & o A
sl slrdilu,y jo Louan Jugd Lo g Cudo Ol yud
1o Ol il
(olls Olelss )
Aedan Slls &l
e Slgiome 5 (el Dlagags qlulid
(Sl s fals 5855 9 pim oo (nsedd (4pion SMlex I (6 pKin) (SIMb (1S5 9 (cogas m)> (A 390 ) )l 0iia
oLl 5B g baddy) (oo
lyizme il oazed 9 6115 )2 o9t
Ol coal sl
(Phishing ) claiz] slaaSil coinl ol
2z L L o)l g (olelil
= @ (Natural Language Processing - NLP): lgiowe g Sl ol
~ (Machine Learning Models): -yeisle (oS50l cla Joo 3l solaiul

@

N bl i 3l il

e =N

)
%&;d;’
o
yalie b ples]

CRUE it




¢ INDEPENDENT

ool Jb 40 (Sguan igd

! Mg 9 5T (295899

The Negative Impact
of Al on Social Media

. :0|“
oooooou
.

JPT-SOR JO% 1|

(SOFa [y AR

52,9851 (5 S g

oy Cdlads pas
S 5 L5 A & o
Olyy ceodl o oo I
el olads

&397y Syl

Ol asbie, (sl (b Saaes
OBl el 5 605 2l e 55es)o



—

03,5 olwl oy |, > g Cuo BAI

(NS S g a¥giine glao el ST L b cloix] slaails,
Blam a1 ) slocan; 5 005 oolatul egiae (ig2 Ll

Ve WYY
ot BB ] sl a o (gLl weg s
] drwgd J> 50 e glails, olaw mlaw v g W)l Sl e
Sy ST LTS sloml sgmgi M (slaemsd S5 e sopmn g

A dmles i s ol Olhlas ¢l 48,5 IS a4 380 g5 ,4ely



Ol o lpaidion

EFuan (g 035> jo Blad Ol yae pgad. )
Jluzus dlgw g glailw, olgw «a5,1. Y

SO S5 (09 (GBI drwgs. T
il lapyisl  ollas, ¥

seyian s SIS slasisy 5] ales. O

Ll ol Som i3l 1



3&1.4
Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2019). The future of social media in marketing. SSRN.

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3395665

Baishya, P., & Sarmabh, B. (2023). Artificial intelligence in social media: An analysis of challenges and opportunities. E3S Web of Conferences, 430, 07006.
https://doi.org/10.1051/e3sconf/202343007006

Bandara, M. N. M. (2024). Use of Artificial Intelligence and Its Impact on the Media Industry. International Journal of Research and Innovation in Social Science
(URISS), 8(12), 4264—-4272. https://doi.org/10.47772/1JRISS.2024.8120356

Ezz, M. (2024). The impact of artificial intelligence on social media. ResearchGate.
https://www.researchgate.net/publication/380818610 The Impact of Artificial Intelligence on Social Media

Ergen, B. (2023). Review of artificial intelligence in communications: Trends, applications, and challenges. Alexandria Journal of Communication Research, 35(1),
1-21.

Faizan, M., Rahman, M. N., Ali, Z., et al. (2023). Artificial Intelligence in Social Media. ResearchGate.

https://www.researchgate.net/publication/368060163 Artificial Intelligence in_Social Media

Haas, J. (2020). Freedom of the Media and Artificial Intelligence. OSCE. https://www.osce.org/files/f/documents/4/5/472488.pdf

Khan, M. H. (2023). The Impact of Al on the Media Industry (Master’s thesis, Uppsala University). https://uu.diva-
portal.org/smash/get/diva2:1814616/FULLTEXTO1.pdf

Kumar, A., & Yadav, S. (2024). Artificial Intelligence Integration in Social Media Marketing: A Comprehensive Analysis. JETIR, 11(6), 1045-1050.
Li, W. (2024). Al and Human Creativity: The Coexistence and Collaboration in Digital Media. Open Journal of Social Sciences, 12(2), 55-66.
Marr, B. (2024). The Future of Artificial Intelligence: Opportunities and Challenges. Wiley.

Mohamed, E. A. S., Osman, M. E., & Mohamed, B. A. (2024). The impact of artificial intelligence on social media content. Journal of Social Sciences, 20(1), 12-16.
https://doi.org/10.3844/jssp.2024.12.16

Murseli, B., & Mjekiqi, R. (2024). Al Journalism: Impact of Automated Content on the Media Sector. Journal of Media Innovations, 8(1), 1-15.

Nzenwata, C., Bakare, C., & Ukandu, M. (2023). Al Risks and Ethics: A Global Perspective. Global Journal of Al Research, 5(4), 99-114.

Pavli¢ek, A. (2024). Al in Social Media. Johannes Kepler University Linz. https://epub.jku.at/download/pdf/11380625.pdf

Rahim, H. A., Razak, S. F. A., Rahman, N. A. A., & Mohamed, M. (2024). Artificial intelligence in social media: Opportunities and challenges. ASEAN Journal of
Science and Technology for Development, 41(1), 1-10. https://doi.org/10.1016/j.asej.2024.100032

Saheb, T., Sidaoui, M., & Schmarzo, B. (2024). Convergence of Artificial Intelligence with Social Media: A Bibliometric & Qualitative Analysis. Telematics and
Informatics Reports, 14, 100146. https://doi.org/10.1016/].teler.2024.100146

Saha, D. (n.d.). A brief introduction to artificial intelligence. Toronto Metropolitan University.

https://www.torontomu.ca/sciencerendezvous/SR2021/A Brief Introduction_To_Al.pdf

Sharma, R., & Agrawal, S. (2024). Artificial Intelligence and Its Applications in Various Fields: A Review. 1JCRT, 12(1), 24-31.
https://www.ijcrt.org/papers/IJCRT2401005.pdf

Shanmugasundaram, V., & Tamilarasu, K. (2023). Impact of Al on Youth Mental Health. International Journal of Social Psychiatry Research, 9(2), 112-123.

Simon, F. M. (2024). Artificial Intelligence in the News: How Al Retools, Rationalizes, and Reshapes Journalism and the Public Arena. Tow Center for Digital
Journalism, Columbia University. https://towcenter.columbia.edu/sites/default/files/content/Tow%20Report_Felix-Simon-Al-in-the-News.pdf

Smith, C., McGuire, B., Huang, T., & Yang, G. (2006). The history of artificial intelligence. University of Washington.
https://courses.cs.washington.edu/courses/csep590/06au/projects/history-ai.pdf

The Institution of Engineering and Technology. (2017). A brief introduction to social media. https://www.theiet.org/media/2633/a-brief-introduction-to-social-
media.pdf

Yadav, S., Mishra, P., & Kumar, V. (2024). Artificial Intelligence Integration in Social Media Marketing. Academia.edu.
https://www.academia.edu/121552436/ Artificial Intelligence Integration in_Social Media Marketing A Comprehensive Analysis

Marr, B. (2024). The Future of Artificial Intelligence: Opportunities and Challenges. Wiley.
McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass media. Public Opinion Quarterly, 36(2), 176-187.
Postman, N. (1993). Technopoly: The Surrender of Culture to Technology. Vintage.



https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3395665
https://doi.org/10.1051/e3sconf/202343007006
https://doi.org/10.47772/IJRISS.2024.8120356
https://www.researchgate.net/publication/380818610_The_Impact_of_Artificial_Intelligence_on_Social_Media
https://www.researchgate.net/publication/368060163_Artificial_Intelligence_in_Social_Media
https://www.osce.org/files/f/documents/4/5/472488.pdf
https://uu.diva-portal.org/smash/get/diva2:1814616/FULLTEXT01.pdf
https://doi.org/10.3844/jssp.2024.12.16
https://epub.jku.at/download/pdf/11380625.pdf
https://doi.org/10.1016/j.asej.2024.100032
https://doi.org/10.1016/j.teler.2024.100146
https://www.torontomu.ca/sciencerendezvous/SR2021/A_Brief_Introduction_To_AI.pdf
https://www.ijcrt.org/papers/IJCRT2401005.pdf
https://towcenter.columbia.edu/sites/default/files/content/Tow%20Report_Felix-Simon-AI-in-the-News.pdf
https://courses.cs.washington.edu/courses/csep590/06au/projects/history-ai.pdf
https://www.theiet.org/media/2633/a-brief-introduction-to-social-media.pdf
https://www.academia.edu/121552436/_Artificial_Intelligence_Integration_in_Social_Media_Marketing_A_Comprehensive_Analysis




